able of
contents

Introduction ... 7
1. Why do we need to take controlofour ... ... 7
professional profile?
2. How will this Special Reporthelpme? ... ... ... 9
Your personalbrand ... . M
1. Gettingstarted ... 1
2. What does thismeanforus? ... 13
How do people choose their professionals? .................... . 15
1. The power of digital developments ... ... 15
2. You cannot afford not to engage online.......................... .. 16
Youarethebusiness ... 17
1. Seeingyourselfasabrand ... ... 17
2. Promoting your profile ... ... . 17
3. Consolidating your thoughts ... 18



Building Your Professional Profile How to Enhance Your Career and Win Business

VL.

VIL.

VIII.

IX.

XI.

What do you want to achieve? ... 21
1. Identify your objectives ... ... 21
2. Case studies: AliceandMatt ... ... 21
Who doyouwanttoreach? ... 23
1. Identify your audience ... 23
2. Think about your areaof focus..................................... 24
Whoareyou? ... . . 27
1. Your USP ... 27
2. TONe . 29
3. Keymessages. ... 30
Your approach ... 33
1. How do you interact withothers? ... ... 33
2. Friends first, businesssecond .......................................... 33
3. Tapping into the emotional decision-making process ...... 34
On the couch: some useful psychology ............................ .. 35
1. Association ... 35
2.Reciprocity ... 36
Wheretobeseen ... 37
1. Choosingyourchannels ... 37
2. Getting the most impact from your channels............... 38
TaACHICS 39
1. Socialmedia ... 39
2.Yourownprofile ... 42
3. Titles 45
4.Testimonials ... 47
B AWaArAS ... 48
6. Buildingup followers ... ... 49
7. Putting a post together ... ... ... 50
8.Socialmediapolicy ... 54



Xill. Seizetheday......................... 55
1. If youdon’t ask,youdon’tget ... ... 55
2. Make the most of your personaland ... ... 56
professional networks
Xlil. Ensuring that you are at the forefront ... ... .. 59
1. Thinklikealeader ....................... ... 59
2. Tactics for developing yourideas................................... 60
3. How can you ensure that your ideas stand out? ... .. 60
XIV. Pickupyourpen ... 63
1. The power of the writtenword ... ... 63
2. Avoiding commonpitfalls ... 64
XV. Timetospeakup ... 69
1. Faceyourfears ... 69
2. Maximising opportunities ... 70
XVIL. Productiseyourself. ... ... 73
1. Turning your ideas into products ... 73
2. Yourinternal profile ... ... ... 74
3.Becommitted ... 75
XVIl. Put togetheryourplan ... 77
1. Chooseyourlayout ... ... 77
2. How to makeitworkforyou ... ... 79
3. Establisharoutine......................... . 81
XVILAnd finally... ... 83
1. So, what have we discovered? ... 83
2.Getgoing! ... 84
NOR S 85
Abouttheauthor ... 86
About GlobeLaw and Business ............................................. 88

Table of contents

w1





